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HOTELS AND RESORATS

of upscale hotels

Launched in December 2007, the Pullman network curr ently counts
43 hotels in 16 countries in Europe, Africa, the Mi  ddle East, Asia-Pacific
and South America. Located in key regional and inte  rnational cities, near

major airports and in prestigious tourism locations , Pullman hotels are
designed as vibrant hubs of exchange. They offer tr  avelers an extended
range of custom-tailored services, plus innovative technologies and a

fresh, innovative approach to organizing meetings.

THE PULLMAN NETWORK TODAY

Main destinations: Paris, Berlin, Brussels, Madrid, Barcelona, Bucharest, Abidjan,
Dakar, Beijing, Shanghai, Bangkok, Seoul, Sydney, Rosario...

Resorts: El Jadida (Morocco), Timi Ama (Sardinia, Italy), Sanya (China), Putrajaya
(Malaysia).

Coming openings: Sao Paulo, Bali, Pattaya, Hanoi, Phuket, Dongguan, Jeddah,
Guargaon, Delhi. HOTELS

A WHOLE NEW HOTEL EXPERIENCE
» Warm, contemporary architecture, dominated by natural daylight. 1 6 COUNTRIES
* Service from warm and attentive staff.

« Lobbies, designed for living: Welcomers who greet guests, bar, convenient check-
in check-out kiosks, Connectivity Lounge...letting guests choose between service
and independence.

* Spacious, comfortable and connected bedrooms for relaxing, sleeping and
working: innovative bedding concept, bathrooms with Italian-style walk-in showers,
Connectivity Panel.

* Innovative restaurant offerings that can be personalized to fit each guest’s rhythm
and desires: “destructured cuisine”.

* Fit Lounge open 24 hours a day.

» Spa Lounge in certain hotels.

www.pullmanhotels.com
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HOTELS AND RESORATS

OT upscale hotels

CO-MEETING, MEETINGS WITH A DIFFERENCE

Pullman

% &'

AN INNOVATIVE HUMAN RESOURCES MODEL

The Pullman human resources model and groundbreaking “Get Closer” concept
reflects seamless cooperation between Marketing and Human Resources. “Get
Closer” symbolizes a promise to both customers and staff, centered on three core
values: commitment, versatility and creativity. This model introduces an entirely
new vision of upscale hotel service, creating a fresh and motivating spirit.

GLOBAL COMMUNICATION
The " ) $

3 BRAND PILLA RS
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Pullman offers three categories of rooms: Classic, Superior, Deluxe. Ho-
tels with over 300 rooms may also have an Executive floor. Pullman
rooms are comfortable, spacious and functional, pro viding guests with a
calm and intimate space that is ideal for rest, rel axation or work.
The contemporary décor -always using noble, high-qu ality materials- is
different in each hotel.

RELAXING COMFORT

Bathed in natural light, rooms are at least 30 square meters. All rooms are
equipped with an LCD TV (32-inch screen minimum), a minibar with free beverages
and a courtesy tray with tea and coffee. Deluxe and Executive have a Nespresso
Essenza machine, enabling guests to enjoy excellent coffee and feel “just like at

home”.

Exclusive innovative bedding concept

Pullman has developed a new exclusive bedding concept based on cutting-edge
research into sleep and materials. The bed features a base with 18-inch springs
and a multispire, multizone mattress, plus:

- A hypoallergenic featherbed,

- A 100 % microfiber duvet,

- Two oversized square pillows (70 cm X 70 cm) for comfortable reading,

- Memory foam pillows (60 X 40) for back and lumbar support during sleep.

ERGONOMICS AND
CONNECTIVITY

www.pullmanhotels.com



* 2 soaps (25 g)

« 1 shower gel (40 ml)
* 1 body lotion (40 ml)
* 1 shampoo (40 ml)

« 1 conditioner (40 ml)

SPACE AND TRANSPARENCY

The spacious bathrooms have natural lighting from the room thanks to a
transparent play of materials. Bathrooms feature a spacious walk-in shower
(minimum 160 X 100 cm) with a rainshower shower head.

For guest amenities, Pullman has selected Roger&Gallet’'s new Bois d’Orange,
launched in April 2009. Bois d’Orange evokes a walk in an Andalusian garden, with
a scent for both women and men. Products in Pullman bathrooms are identical to
those available in retail outlets where the Roger&Gallet brand is sold.

The Bois d’Orange range of guest amenities is already available in hotels in

Europe, South America, Africa and the Middle East and will be offered in the rest of
the world in early 2010.

www.pullmanhotels.com



» A complete, excellent
quality lunch.

* 45 minutes. To the
minute.

« |[deal for business .

Pullman has completely rethought its restaurants wi th a fresh emphasis
on “contacts and conviviality”. Bars and restaurant s offer atmospheres
that range from lounge to chic to cozy, changing wi th the time of day and
serving cuisine inspired by local culinary traditio n and international clas-
sics, revisited with an eye to contemporary trends. Everything has been
done with a new perspective, from the food in the p  lates to the way it is
served, always placing the accent on freedom, flexi  bility and conviviality.

DESTRUCTURED CUISINE FOR A BREAK WITH CODES

Pullman’s novel “destructured” concept gets rid of outdated rules that used to
govern the space, time and structure of meals. At Pullman, the philosophy is “eat
like you would at home”, with great quality and personalized choice from a choice of
food and service for every situation, whether it's a quick bite or a business lunch, or
simply a pleasantly relaxing meal with friends. The usual trio of “starter — main
course — dessert” is no longer dogma: Pullman restaurant offerings cater to every
appetite and every desire of the moment. The menu is all about choice: dishes
available in different size portions, a vast variety of seasoning and side dishes,
tapas or mezze to share or nibble...

Plus, dessert is no longer a temptation to resist, just a sweet little something to end

the meal on a pleasant light note.

“Destructured” means the space too, since customers can choose where they want

to eat, settling into a comfortable couch or perched on a bar chair at the counter, or
of course seated at traditional tables. >

www.pullmanhotels.com
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3 INNOVATIVE RESTAURANT CONCEPTS

To transform restaurant dining into a pleasant, friendly experience, Pullman has

created 3 new concepts:

» The “Vinoteca” is a real wine-tasting workshop, with a large selection of wines
served by the glass—including grands crus from the world’s vineyards plus local
delights—ordered with informed input from the cellar master.

» “Active Cuisine” opens the kitchen to the dining room, enabling diners to watch
dishes being prepared, see expert talents of chefs in action and talk to the chefs.

» The “Deli-Bar” in the lobby proposes healthful and simple “comfort food” for a
quick meal at the hotel or carry-out.

THE BAR: WHERE EVERYTHING IS POSSIBLE

Situated in the heart of the lobby, the bar serves Continental breakfast starting at
6 am, including the uniquely pleasing menu of specialty coffees by Nespresso. In
the evening, it's time for creative cocktails and artistic happenings. The bar is
continually transforming for a relaxing, convivial experience any time of day.

« Starting at 4:30 am

* Coffee-tea + croissant
e Carry-out

* Free

» Easy to identify mobile
stand

www.pullmanhotels.com



Pullman proposes a new way to organize upscale meet ings, conferences
and incentive events thanks to personalized support and flexible spaces
that feature contemporary design and high-tech faci lities.

The Co-Meeting offer from Pullman guarantees flawle  ss preparation and
execution for every event, regardless of the config uration or size.

A SPECIAL-PURPOSE TEAM FOR EACH EVENT

The Co-Meeting offer is anchored in highly professional and totally committed front-

line teams, led by the Event Manager and IT Solutions Manager.

» The Event Manager is the organizer’'s one-stop contact at every stage of
preparation and execution of the event. He interfaces with all hotel departments
involved in the event, overseeing efficient fulfillment of all requirements:
organization, set-up, welcome, event agenda, last minute requests and feedback.

» The IT Solutions Manager is a technology expert who makes sure that all services
and solutions negotiated when the meeting is planned are technically feasible.
This specialist is on-site and available throughout the event to make sure that all
technical specifications are respected and that all technology functions
seamlessly to guarantee flawless execution.

>

Cge eting

* COmmitment
e COnnectivity
» COhesion

» COmfort

www.pullmanhotels.com
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DEDICATED SPACE

The Co-Meeting solution makes the entire hotel infrastructure available for the
meeting, from participant welcome in the lobby to meeting rooms, break areas,
dining rooms, terraces and Pullman’s innovative “Chill out Space”.

Meeting rooms are concentrated in a specific part of the hotel to facilitate participant
movement and organization. Rooms are adapted to all types of events, from large
plenary sessions to subcommittee or board meeting rooms. All types of
configurations can be set up as well, both conventional (auditorium, classroom,
forum) or creative (comfortable sofas, speed meetings, etc.). Complete comfort is
enhanced by permanent break facilities (coffee, tea, fruit juice, snacks) and open-
access Nespresso machines.

LATEST-GENERATION EQUIPMENTS

Meeting rooms are fitted with state-of-the-art equipment for all types of audio/video
connections, including high-speed Wifi and integrated control of different systems
using a single remote. Participants also have access to the Connectivity Lounge,
developed in partnership with Microsoft®. This high-tech area lets them connect,
print and work using latest-generation computers and software, all with complete
security.

“INNOVATIVE” BREAKS THAT BUILD RELATIONSHIPS

Meetings and conferences are punctuated by “innovative” breaks to give
participants a little relaxing time out with a fresh and original spin. This novel
approach to breaks—Ilasting from 30 minutes to an hour and a half—is different at
each hotel, reflecting the location and the dynamic that meeting organizers want to
create. Innovative breaks are a great way to nurture contacts between participants
and strengthen fruitful working relationships.

Themes range from sports and food to culture and games: relaxing massages,
introduction to molecular cuisine, a Segway® tour of the Chateau de Versailles, or
yoga and Tai Chi classes.

SUPERB FOOD ADAPTED TO EACH EVENT

Food and beverage offerings for meetings and conferences are tailored to the event
and the context, from a light breakfast to a gourmet gala meal. Everything is
possible with one constant: the quality is always superb.

A pleasant, comfortable
and connected area to
relax, continue a
discussion, grab a snack
or work.

www.pullmanhotels.com



The Pullman Fit and Spa Lounge lets guests stay in shape and feel great
in every country where their travels take them and regardless of their jet

lag. The accent is on keeping fit, regeneration and relaxation, with
complete simplicity and a convivial atmosphere. The concept centers on
two innovative components: Fit Lounge, available in every hotel, and the
Spa Lounge proposed in selected establishments. » Dawn treatment...for a

soft awakening

e Daytime treatment...to
FIT LOUNGE TO RESTORE BALANCE AND ENERGY

Open 24/7 with complementary access for guests, the Fit Lounge is a sleek and

regenerate
» Tea time treatments...for

elegant space with natural daylight and often, a wonderful view of the city. Guests
the pleasure

find a complete array of latest-generation equipment for weight training, floor )
* Evening treatment... for

exercises or cardio-training, including treadmills, steppers, stationery bikes and
sweet dreams

more.

There’s also a convivial area with comfortable chairs where they can relax and flip
through a magazine, get online with one of the PCs provided or enjoy a healthy
shack with herbal tea, fruit juice or cereal bars.

Certain establishments propose coaching, as well as individual or collective
classes: Yoga or Thai Chi for aerobics aficionados, body sculpting for a little weight
training, as well as dance and Pilates classes.

Many Pullman hotels have swimming pools with equipment for aquagym, plus a
sauna and hammam.

>
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SPA LOUNGE FOR CALM AND WELL-BEING

The Spa Lounge is dedicated to well-being, with a focus on relaxation and
regeneration. The Pullman Spa Lounge features contemporary design,
personalized background music and attentive, discreet staff, creating an
atmosphere of welcome peace.

With spacious cabins that are both intimate and ultra-comfortable, the Spa Lounge
offers a large selection of treatments of varying length, designed for both men and
women guests, including hand care, wraps, pedicure, facials, a variety of massage
techniques, shave and beard treatment, etc.

There is a complementary shoe shine service during the treatment.

THE STUDIO THE PERFECT PLACE TO WORK AND RELAX

To take advantage of the restorative benefits of the Spa Lounge without interrupting
workflow, the Studio is the ideal way to stay connected, do a little work while
relaxing with an “at home” feel. The Studio proposes massages and a private
hammam and sauna, plus a bathroom and lounge areas with TV and music, plus a
spacious desk, ergonomic chair and Internet connection.

» Deck chairs

¢ Plush bath towels

* MP3 players

* Magazines and
newspapers

» Balanced snacks (fresh
fruit, herbal teas)

www.pullmanhotels.com



e Be in harmony

* Be visible and available
* Be versatile

 Be innovative

* Be flexible

* Be in direct contact

* Be an ambassador

The Pullman human resources model is the fruit of g roundbreaking coop-
eration between Marketing and Human Resources, anch  ored in 3 core
values: commitment, versatility and creativity.

Pullman’s “Get Closer” positioning expresses a prom ise to customers
and a promise to associates. This introduces an ent  irely new culture of
upscale hotellerie for customers and employees alik e.

Pullman’s exclusive approach is built on three pillars: motivating management, new
hotel professions, and a portfolio of development initiatives.

MOTIVATING MANAGEMENT

“Creative Leadership” is a management model created specifically to address the

needs of Pullman’s human resources strategy. This groundbreaking approach

revolves around five fundamentals:

- Managers lead change,

- Creative management and encouraging initiative,

- Functional management, with day-to-day project mode management,

- Purpose-designed communication: sustain employee motivation, express signs of
recognition, feedback channels...

- Talent management.

>

www.pullmanhotels.com
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NEW HOTEL PROFESSIONS
Pullman has created new functions that are all inspired by the concept of versatility:
versatility across teams, as well as versatility that spans levels of management
hierarchy. For example, Welcomers or Event Managers work hand in hand with
different departments—reception, banqueting, rooms, sales—and provide expertise
to support managers in multiple departments, even though they do not report to
them directly.

- Welcomer : a symbol of Pullman’s fresh spirit and a complete reorganization of the
front desk experience and how guests are welcomed and informed. Based in the
lobby and instantly identifiable, The Welcomer greets customers and remains their
contact to accommodate all types of needs.

- Event Manager: the one-stop contact for customers who organize all types of
events, guiding flawless execution of all services required for a successful event.

- IT Solutions Manager : as the prime technical support for the Event Manager, the
IT Solutions Manager is involved upstream throughout the event to propose and
deliver the right technical solutions.

- Quality and Attitude Manager : emblematic of a new approach to hotel
professions, the Quality and Attitude Manager helps all associates apply the
brand’s standard operating procedures and adopt a new attitude towards their
work.

A PORTFOLIO OF DEVELOPMENT INITIATIVES

This portfolio is focused on 3 major objectives:

- Understand the innovative mindset, adopt the right attitudes and strengthen
motivation.

- Adapt organizations, explain and position new jobs and responsibilities.

- Apply the new Pullman management model.

« Training portfolio:

* The Pullman Minute:

* Recorded text:

e The Pullman short story

www.pullmanhotels.com



Pullman currently comprises 43 hotels in 16 countri es across Europe, the
Asia-Pacific region, Africa, the Middle East and La  tin America. The brand

is developing at an impressive pace, both by taking over existing hotels
that meet Pullman’s upscale standards, and by addin g newly built
properties.

The majority of its hotels are operated under manag  ement contracts.
Pullman expects to grow to 300 hotels worldwide, lo cated mainly in the
heart of cities, near major airports and in prime t  ourist locations.

2009 OPENINGS

» Guangzhou Baiyun Airport (China)

* Beijing West Wanda (China)

» Shanghai Skyway (China)

* Putrajaya Lakeside (Malaysia)

» Grand Ambassador Hotel Seoul (Korea)
* Pattaya Aisawan Resort & Spa (Thailand)
* Toulouse Centre (France)

» Paris Tour Eiffel (France)

* Barcelona Skipper (Spain)

» Timi Ama Sardegna (ltaly)

 Bucarest World Trade Center (Romania)
» Rosario (Argentina)

* El Jadida (Morocco)

ANNOUNCED OPENINGS

2010

» Sao Paulo (Brazil)

« Bali Legian Nirwana (Indonesia)

» Jeddah Alhamra (Saudi Arabia)

e Gurgaon Central Park (India)

 Dubai Mall of the Emirates (United Arab Emirates)
* Lijiang (China)

» Shanghai Pudong Zhangjiang (China)

2011

* Vung Tau (Vietham)

 Sapa (Vietnam)

» Sanya Bay (China)

* Lavasa (India)

» Phuket Arcadia Naithon Beach (Thailand)
» Hanoi Horison (Vietham)

www.pullmanhotels.com



The Pullman Barcelona
Skipper offers complete
fithess and relaxation
facilities and services:

The Pullman Barcelona Skipper is located at the Bar  celona Olympic Port,
50 meters from the beach, 10 minutes from the city center and the Interna-
tional Convention Center of Barcelona, and just 12 km from the airport.
The Pullman Barcelona Skipper is the ideal base for meetings and con-
ventions and for discovering the city.

ARCHITECTURE AND DESIGN

The contemporary steel and glass architecture of the Pullman Barcelona Skipper
creates a unique ambiance bathed in natural light throughout the day.
Transparency, high ceilings and vast spaces showcase the sleek modern design
furniture.

ROOMS: COMFORTABLE AND CONNECTED

The hotel's 241 bright and spacious rooms have a stunning view of the sea or the
city, with an elegant contemporary décor.

Bathrooms have natural lighting thanks to the play of transparent materials.

A selection of pillows in different sizes, thicknesses and materials ensure that every
guest feels perfectly at home.

Complete equipment includes air-conditioning, minibar, safe, high-speed Internet
access, 32" LCD television with international satellite channels and a DVD player.

>
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RELAXED AND REFINED LOCAL RESTAURANT OFFERINGS

Four restaurants and bars serve gourmet, international and Mediterranean cuisine
in an elegant yet relaxed ambiance.

Syrah Mediterrani is a Mediterranean inspired restaurant that revisits Catalan
specialties using superb quality ingredients.

The Blend Bar is the main meeting hub in the hotel, serving continental breakfast
in the morning, tapas, snacks and light meals at lunchtime and cocktails in the
evening.

The Bar Blue on the hotel terrace is perfect for a sunny breakfast or a nightcap
overlooking the sea. During the day it serves a selection of snacks and salads for
guests to enjoy at poolside.

The Atic Bar proposes a light selection of salads, balanced snacks, milk shakes
and smoothies.

SERVICES AND FACILITIES

24-hour Room Service and currency exchange, national and international press,
airport shuttle, car rental, limousine, minibus and boat service, dry cleaning,
babysitting.

» 1,000 sq. meters of
meeting rooms on one
floor.

» Up to 800 people.

e Modular meeting rooms.
* State-of-the-art video and
audioconference system.
* Free wired and Wifi
Internet access.

» Dedicated team: Event
Manager, IT Solutions
Manager, hostesses and
secretarial staff.

» Connectivity Lounge.

www.pullmanhotels.com



